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I1C JSS STU PRESENTS iy
A hands-on interactive workshop on ‘
Innovation is Observation: |
A Marketer's Perspective on Bettering Life in the Digital Age

Ms. Vismaya Naganna

« Founder and CEO of The Orange Heart
« Proud alumna of SJCE
« Ex-Ogilvy, Ex-Brave New World
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A hands-on workshop on Digital Marketing was successfully conducted by IIC-
JSSSTU On the 26th of November, the event was organized from 2:30 pm - 6:00 pm in
offline mode. The event was presided by our distinguished chief guest Vismaya
Naganna, the Founder and CEO of The Orange Heart, an end-to-end Marketing agency

based in Bangalore. Miss Vismaya Naganna is also a proud alumna of SJCE, Mysuru.

The event was compered by Miss Deeksha S, Student Coordinator at 11C JSSSTU. The
event was Kkick-started by Prof. S. Nanjunda Swamy, President of I[IC JSSSTU

welcoming all the participants and the distinguished subject expert.

The honorable Chief Guest, in an inspiring way, introduced all the participants of the
workshop to the world of Digital Marketing. She introduced the various concepts that
digital marketing encompassed and gave us real-life illustrations for a better

understanding of the concepts.

The introduction was interspersed with a set of activities that were conducted in pairs to
make it interactive and seal the concepts of marketing in the minds of the students who
attended the workshop. Complex concepts of digital marketing were brought to the
center stage through these key activities. Tailored for students who have never been
exposed to marketing, this workshop helped one grasp the fundamentals thoroughly.
Right from how to understand the target audience -their needs, desires, and problems - to
thinking of creative ideas specific to certain platforms, the three-hour workshop very
clearly took the participants through the whole process of ‘thought to idea’. The multiple
case studies displayed very clearly illustrated how ideas come to life and what it entails.
The workshop ended with a Q&A session where the facilitator cleared all the doubts of
the participants and inspired them to think about a career in Digital Marketing.
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